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Section A (Short Answer)

Answer all questions.

1 (a) Define the term ‘free market economy’. [2]
(b) State three legal controls which affect the way in which businesses operate. [3]
2  Briefly explain the importance for a manufacturer of managing working capital. [5]
3 (a) State two different ways in which the size of a business might be measured. [2]
(b) Briefly distinguish between niche and mass marketing. [3]
4 (a) Define the term ‘work study’. [2]
(b) Explain one way of using the results of work study to improve productivity. [3]

Section B (Essay)

Answer one question only.

5 (a) Discuss the importance for a business of effective communication. [12]

(b) How might a business overcome barriers to effective communication? [8]
6 Discuss how technological change might affect businesses in your country. [20]
7 (a) Examine the factors which determine how businesses price their products. [8]

(b) Discuss how other elements of the marketing mix might be affected by a business’ pricing
decisions. [12]
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