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1 Referto Fig. 1.1 (Insert), an advertisement for Mountain Sun Holidays.

(@) (i) Identify two products offered by Mountain Sun Holidays.

PSR RUR
USROS
[2]

(ii) Identify two services offered by Mountain Sun Holidays.
L R PSRRI
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[2]

(b) Explain three methods of promotion suitable for adventure holiday providers, such as
Mountain Sun Holidays.
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(c) Mountain Sun Holidays wants to increase its market share.
Explain the suitability of the following pricing policies for Mountain Sun Holidays:

(V2= 1= o1 (= o 4T o o PSP SPPP
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(d) Discuss the advantages to travel and tourism organisations of providing e-ticketing.

[Total: 25]
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2 Referto Fig. 2.1 (Insert), information about a marketing campaign for Ireland.

(@) Suggest four market segments targeted by Ireland’s campaign.
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(c) Explain two benefits to destinations of having a brand image.
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(d) Discuss the role of timing in planning an effective travel and tourism promotional campaign.

[Total: 25]
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3 Referto Fig. 3.1 (Insert), an advertisement for the opening of the new Noora Resort in Qatar.

(@) (i) State the stage Noora Resort should be placed in the product life cycle.

..................................................................................................................................... [1]

(ii) State three characteristics of this stage.
T ettt e et e e eeeeeeet—eeeeee—eeeeeaeateeeeaaateeeeaasteeeeeaasteeeeeaareeeeaabaeeeeannreeaeeannreaeeans
2 e e ee e e e eeeeeeet—eeeeaat——eeeaste—eeaa——eeeeaa——teeeaanteeeeaanaeeeeaareeeeeaanneeeeeananeeeaannnes
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[3]

(b) Explain three ways the Noora Resort’s location will appeal to tourists.

ettt et ee e eeeeee e teeee e e ateeeeeaateeeeeaaseeeeeaateeeeeaannteeeeaneeeeeaanteeeeaanteeeeeanaeeeeaannneeeeannneeeeans
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[6]
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(c) Explain two benefits to tourism providers of using printed publicity materials as a method of
communication.
ettt oo ettt e e eeeeeeeeeeeeeeaeeeeeeeeeeeeeaeaeeeeeeeeeeeeaaaateteteeeeeaeaaanheteeeeaeeeeeaantrreeeeeeeeaaaannraneeeaenn
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(d) Discuss the factors that may influence the choice of location for a new resort.

[Total: 25]
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4 Referto Fig. 4.1 (Insert), results from a market survey about holiday research and bookings.
(a) State two advantages and two disadvantages to tourists of using online travel review sites.

Advantages

(b) Explain three likely advantages to customers of using printed holiday brochures before
booking a holiday.

© UCLES 2023 0471/21/M1J/23 [Turn over



www.dynamicpapers.com
12

(c) Explain the advantages to travel and tourism organisations of using the following types of
market research:

QUESHIONNAIIES ..ottt e e e e ettt e e e e e e e e e e et e e e e e e e e e eeraraaannes
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(d) Discuss the benefits to tourism organisations of using the Internet to sell holidays.

[Total: 25]

© UCLES 2023 0471/21/M/J/23



www.dynamicpapers.com
14

BLANK PAGE

© UCLES 2023 0471/21/M/J/23



www.dynamicpapers.com
15

BLANK PAGE

© UCLES 2023 0471/21/M/J/23



www.dynamicpapers.com
16

BLANK PAGE

The boundaries and names shown, the designations used and the presentation of material on any maps contained in this question paper/insert do not imply
official endorsement or acceptance by Cambridge Assessment International Education concerning the legal status of any country, territory, or area or any of its
authorities, or of the delimitation of its frontiers or boundaries.

Permission to reproduce items where third-party owned material protected by copyright is included has been sought and cleared where possible. Every
reasonable effort has been made by the publisher (UCLES) to trace copyright holders, but if any items requiring clearance have unwittingly been included, the
publisher will be pleased to make amends at the earliest possible opportunity.

To avoid the issue of disclosure of answer-related information to candidates, all copyright acknowledgements are reproduced online in the Cambridge
Assessment International Education Copyright Acknowledgements Booklet. This is produced for each series of examinations and is freely available to download
at www.cambridgeinternational.org after the live examination series.

Cambridge Assessment International Education is part of Cambridge Assessment. Cambridge Assessment is the brand name of the University of Cambridge
Local Examinations Syndicate (UCLES), which is a department of the University of Cambridge.

© UCLES 2023 0471/21/M/J/23





